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MBA Student Handbook

This handbook serves as your
comprehensive guide to navigating
your journey through our esteemed
program. This handbook is designed
to provide you with the information,
resources, and support you need to
excel academically, professionally,
and personally during your time with

us.
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1. Vision , Mission and PEOs of the MBA Programme

VISION

To be an institution of choice in the field of management education for all stakeholders by
promoting creativity, innovation, and excellence.

MISSION

MI1: To nurture students towards dynamic management professionals through excellence in
management education and practice.

M2: To inculcate students with ethical values, attitudes, and human approaches to leaders and
exemplary citizens

M3: To engage in high-quality research and consultancy in collaboration with institutions and
industries.

PEOs

PEO1: To develop individuals to accomplish managerial and or leadership positions in their
chosen fields.

PEO2: To foster critical thinking abilities towards data-based decision-making identifying and
solving real-life critical business challenges.

PEO3: To prepare professional managers for the dynamic environment to solve and manage
social and economic challenges

2. About the Institute

Founded in 1996, Som Lalit has been one of the pioneer institutes in the area of management
education. With the preeminent advisory committee, the program structure and the pedagogy has
been focused on holistic learning, out-of-the-box thinking and has evolved with the demands of
the industry to develop critical and analytical thinking abilities in their students. Located in
Gujarat’s industrial hub-Ahmedabad, SLIMS is in close proximity to some of the leading
industries in the city as well as industry experts.

The campus located at the centre of the city, offers two year post-graduation degree Masters in
Business Administration (MBA) in affiliation with Gujarat Technological University. With the
few institutes in the city that offer PG degree with specialization in Marketing, Financial
Management and Information Technology, the mission of the institute focuses in metamorphosing
their students to exemplary leaders in their respective fields.

In the ethos of management, the institute conducts an assemblage of academic pursuits such as
teaching, research, training, as well as consulting to ameliorate the management education
system. With the assistance of their unflagging faculties, the idea of the education is to aid




students in the perspective of inculcating the culture of teamwork, creativity as well as becoming
responsible citizens.

3. Introduction to Regular MBA Programme

SLIMS offers a regular MBA, MBA in Finance, and MBA in Information Technology. Further, all
three MBA programs are approved by AICTE and are affiliated with Gujarat Technological

University (GTU). MBA is a two-year full-time program with a total of 4 semesters. The program is

a blend of Classroom teaching & Industry exposure. The First Year of the MBA program consists of
two semesters, Semester I and Semester II. After completing the MBA semester II university

examination, the students require to do 6- weeks of summer internship training in an organization as

per GTU Rules.

In the second year of the MBA program, the students have to choose their specialization, sectoral
and functional electives. Students must complete a Comprehensive Project (CP) and a
Multidisciplinary Action Project during the third and fourth semesters (MAP). Below is further
information on all three MBA programmes' subjects and evaluation procedures.

Regular MBA(92)
(Link : https://syllabus.gtu.ac.in/)

Semester 1

Semester I consist of 7 full 4 credit subjects and 1 non-credit subject. There will be External and
Internal evaluations for all the full credit subjects. For non-credit subjects, there will be only
external evaluations. The students must get minimum passing marks in the non-credit subject.
However, its grade / marks will not be counted for result / grade/ percentage calculation.

Evaluation (maximum
Total
Subcode Subject Name Category ciodit marks)
EI M I V | Total
4519201 %anage{nem cs 4 701 30]5] 0o 150
ccounting
4519202 | Economics for Manager CS 4 701 30 | 50| O 150
4519203 Ig[anage“.al. cs 4 70 3|5 0] 150
ommunication
4519904, | - SoEshon cs 4 70|30 | 50| o] 150
Behavior
Ao e s & s 4 70|30 |50 o] 150
Corporate Governance
4519206 | Management CS 4 703050 0] 150
Information Systems
4519207 | Business Statistics CS 4 70 | 30
Developing Contributory
451920 0
9208 | o e CS 0 50




*= non- credit subject, CS= Compulsory Subject E=Theory External, M=Theory Internal,
I=Practical Internal, V=Practical External

Semester 2

Semester II consists of 7 full 4 credit subjects and 1 non-credit subject. There will be External and
Internal evaluations for all the full credit subjects. For non-credit subjects, there will be only
external evaluations. The students must get minimum passing marks in the non-credit subject.
However, its grade / marks will not be counted for result / grade/ percentage calculation

Evaluation (maximum
Sub code Subject Name Category marks)
Total | g | M| 1| V| Total
credit
4529201 Business Analytics CS 4 70 | 30| 50 ] O 150
4529202 Corporate Finance CS 4 701 30| 50| O 150
4529203 Marketing Management CS 4 701 30| 50| O 150
4529204 Iﬁuman LSS Cs 4 |70] 30|50 0] 150
anagement
4529205 | Production & Operations S 4 701 30|50 0] 150
Management
4529206 Research Methodology CS 4 701 30| 50| O 150
4529207 Entrepreneurship CS 4 70 | 30| 50| O 150
spopps | DErelepsCentnbutery cs o |soflo]lofol| s0
Skills — IT*

*= non-credit subject, CS= Compulsory Subject E=Theory External, M=Theory Internal, |=Practical
Internal, V=Practical External

Semester 3

Semester III consists of 8 full 4 credit subjects (which includes 2 projects) and 1 non-credit subject.
From this semester, students have the choice to select the subject Specialization, Functional and
Sectoral Elective. Specialization once selected in semester 3 cannot be changed in the subsequent
semester.

During semester III, students will be studying 1 compulsory full credit subject and 2 compulsory
projects. Students will be studying three subjects based on their Subject Specialization and one
subject from the Functional and Sectoral Elective as per their choice. As of, now Institute is
offering Marketing, and Finance as a specialization. A list of functional elective subjects and
sectoral elective subjects offered by the institute is mentioned in the below table. An elective is
offered if the minimum of 20 students selected that Specialization / Functional and Sectoral
Elective. Evaluation patterns for the credit subjects and Non-Credit Subjects remain the same as per
semester 1 and




Evaluation
Total s
Subcode Subject Name Category cre dit (maximum marks)
El M| I V Total

4539200 Summer Internship Project S 4 0] 0]60]140 200

4539201| Strategic Management CS 4 701301 50) O 150

4539202 Multidisciplnary Action Project S 4 O] 0]60][140 200

4539203| Developmg Contributory Skills — I11* CS 0 50 0] O 0 50

453921 1| Consumer Behaviour SP -MKT 4 701 30] 50] O 150

453921 2| Integrated Marketme Communications SP -MKT 4 701301501 0 150

453921 3| Sales and Distribution Management SP -MKT 4 701301 50] 0O 150

agsi [ o e iR and Darolio SP-FIN 4 70(30|350] of 150

Management

4539222 Financial Dervatives SP-FIN 4 70130) 50] O 150

4539223|Insurance and Risk Management SP-FIN 4 701301501 0 150

4539281 |International Business R 4 70f30|s0] o 150
Elective

_ . ' ) y Functional ) g

4539287 |Digttal and Social Media Marketing gnc 8 4 700301501 0 150

5 h Elective
) D actoral i - B

4539291 |Retailing and Franchising i 4 70l30|50] o 150

= = Elective
= . ) ) Sectoral . _

4539292 Fimancial Markets and Services s o.ra 4 70130501 0 150

Elective

*= non- credit subject, CS= Compulsory Subject, SP- MKT= Specialization in Marketing,
SP-FIN=Specialization in finance,E=Theory External, M=Theory Internal, I=Practical Internal,
V=Practical Extern

Semester 4

Semester IV consists of 5 full 4 credit subjects (which includes, 1 project). During semester 4
students will be studying 1 compulsory project and 2 subjects based on their specialization and 1
subject from each Functional and Sectoral Elective as per their choice.

Detail regarding compulsory subjects, specialization subjects, Sectoral elective, and functional
elective is mentioned below.

Any additional Specialization / Functional and sectoral Elective is offered if a minimum of 20
students selects that Specialization / Functional and Sectoral Elective. There will be External and

Internal evaluations for all the full credit subjects

Sub Cat Total Evaluation
. Subject Name ALCEOT | credi | (maximum marks)
code y
t E M I V | Total
45492(1) I(:%‘or.nprehenswe CS 4 0 0 o | 140 200
roject
454921 | Product and Brand SP -MKT 4 70 30 50 0 150
1 | Management
45492;‘ Services Marketing SP -MKT 4 70 30 50 0




454922 Iqtematlonal SP-FIN 4 70 30 50 0 150
1 | Finance
Corporate
454922 .
’ Restructurl'ng and SP-FIN 4 70 30 50 0 150
Valuation
454928 | Business to Functional 4
3 Business Marketing Elective 70 30 50 0 150
454928 | Financial Planning Functional 4
4 and Taxation Elective 70 30 50 0 150
454928 | Management Functional 4
6 Control Systems Elective 70 30 50 0 150
Rural and
454929 | Agricultural i 4 70 30 | 50| o 150
1 . Elective
Marketing
454929 . Sectoral
, | Banking Elective ;i 70 30 | 50| o0 150
454929 gzzsiltﬁ:?re A Sectoral 4
4 p Elective 70 30 50 0 150
Management

*= pon- credit subject, CS= Compulsory Subject, SP- MKT= Specialization in Marketing,
SP-FIN=Specialization in finance, E=Theory External, M=Theory Internal, I=Practical Internal,
V=Practical External

MBA - Financial Management (95)

Semester 1

Semester I consist of 7 full 4 credit subjects and 1 non-credit subject. There will be External and
Internal evaluations for all the full credit subjects. For non-credit subjects, there will be only
external evaluations. The students must get minimum passing marks in the non-credit subject.
However, its grade / marks will not be counted for result / grade/ percentage calculation

Sub ! Subject Name Catego | Total Evaluation (maximum marks)
code ry Credit E M I V| Total
1519501 Manageqal ‘ CS 4 70 | 30 5 o 150
|\ Communication | |\ | LT 10Ot T ]
151950 | Organizational CS 4 L0 130 | 2| o 150
7" | Behaviour | S AR SR . o
Management 5
1519503 | Information CS 4 70 30 0 0| 150
| Systems - -

1519504 | Business Statistics | CS 4 0 | 30 | o 0] 150
1319505 | Financial - _CS 4 170 | 30 5 0| 150





























































